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Why trade shows?

That's easy.
They are the #1 return on investment among all marketing options.

That's right. And they're great at helping you in two of your most important
areas; time and money. Trade shows by design bring together a large
aroup of people in a short period of time - all to one great spot. And
because each show is themed, the visitors turn out to be an excellent,
targeted audience interested in your product.

Some interesting Expo statistics include the fact that 7 out of 10 attend-
ees plan to buy at least one product at the event, 64%b tell at least 6 other
people about information or items they got at the show, 40% of attendees
at any Expo are first time attendees, and the cost per sale is less than half
at an Expo versus traditional advertising. They are also the most successful
way for small businesses to compete with large ones. cem sasocs, 2000

Ideas for a great show...
© Send advanced introductions, Advertise your expo participation, E-mall bists,
texting campalgns, advanced tickets or advertis vests help attract friends.

© Plan an inviting, professional booth, Plan ahead of tme, & small investment
in & great display brings an exscellent reburn and can generally be used over again,

e e 10" x 10 of floo but quite 3 bit more above you, which marny
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@ Engage people in conversation. Don't just s in the booth.
(5] Develop a script to help your booth Staff. Try converss

Wes' or 'no’ questions. Follow up with gualifing guestions &

@ Collect leads and follow-up.

B You can boost your lead counts by % with trade show promotions — &ven
thought they require a much smaller percentage than thak of your expo budget.




B Attendance: 5 - 8,000
Pl Blg General booih space; $7499
Comer booths: + $100
BusinesSana i i oo
Technology i asiyiemes s
lunch for all with admission, tickets for
Expo gifting and great business connections.
Expo hours: 11:00 am. to 500 p.m.
The Big Business and Technology Expo is the only major business expo in the state of Utah
for a reason. It's known statewide for it's energy, quality attendees, top nolch speakers and
gvents and most importantly, it's results for it's top nofch exhibitors. Now in it's eighth year at

the Mckay Events Center it consistently defivers a greal business lunch - and greal connections
- for all. We'll see you at the show.
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Extras: The Utah County's largest and longes!

Attendance; 9 - 12,000
Ganeral booth space; $699

running Expo with active attendees, hundreds

h of giveaways, popular local restaurants,
aud expo custom exhibitor tickets available, state wide
i marketing campaign and a widespread UCAR
Liah Couriy Assoc.of REALTORE" mdmmmmn
Expo hours: 11200 am. to 8:00 p.m.

Mow in it's 21st year, the Home and Garden Expo has been a local favorite for decades and
draws a crowd that has proven 1o be good purchasers, We assemble a wide variety of busi-
nesses for the effectiveness of each axhibitor. This should be a staple in anyone's home
indusiry marketing budget because of its fraditionally great ROI,
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THE Utah Valley

wsEmen's ExPO

spring and autumn editions

Attendance Spring: 9- 12,000
Atendance Autumn: 9= 12,000
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Exlras Fashion shows emcsed by local
celebs, custom gifts, spas, seminars by
favorites from around the region,
shopping galore, food and non-stop fun,
Expo hiours: 11:00 a.m. o 8:00 p.m.

Four years ago nearly 10,000 women showed up for the first UV Women's Expo. Now, with
great word-of-mouth and a full slale of markating for 2010 including tefevision (with bonus
appearances on women's shows), PTA's, bilboards, mulliple magazines, newspapers and
rone, the 2010 shows promise to keep petting bigger and better. Let your business benefit

from the energy of these great shows.
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Attendanca projection; 9 - 12,000
Genera booth space: $609

Extras; An event for all, this show will
include record firs! year marketing,
charity trees from local businessas 1o
benefit charities, childrens events, local
holiday performancas from around the
county, and of course, hundreds of
LUtah's best companies exhibiting,
Expo hours: 10:00 a.m, to 8:00 p.m.

Ba a part of the inaugural Home and Holiday show and your business will thank you. Its a
show designed for a greal crowd year after year with quality, purchasing visilors, and gres
activilies for all. The Last time we organized a first-time show 10,000 people showed up and
we're aiming for at least that many this time with this great, new, holiday-time evenl,
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